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INDIAN INVESTORS LEAD THE WORLD IN Al ADOPTION; BUT THEY STILL WANT HUMAN
JUDGEMENT TO MAKE THE FINAL CALL

New global research shows 98% of affluent and HNW Indians use Al, with 86% applying it to finance
and investing, but rely on trusted professional advisers when making decisions.

Investors in India are setting the global pace for artificial intelligence adoption in finance and investing,
according to new research commissioned by HSBC from Ipsos.

A new survey of around 10,000 affluent and high-net-worth individuals across 10 markets, including
1,115 from India, shows Al is a mainstream tool supporting investors’ day-to-day finance and
investment decision-making. In India, 86% apply Al specifically to finance and investment - the top area
they use Al in their lives, and the highest usage across all markets surveyed including the global average
(73%).

Within finance and investment, the top three common uses of Al by Indian investors are for analysis and
research (80%), strategy support (70%) and to sense-check their thinking and get a second opinion
(32%). The result is greater confidence when discussing decisions with a financial adviser (36%), more
effective comparison of investment options (32%), and deeper understanding of market trends and
economic data (32%).

The Al trust threshold: Where exploration ends and expertise begins

Despite being global leaders in Al adoption, investors in India continue to place their trust on
professional advice. Financial professionals remain the top source of investment ideas (67%) and the
most influential factor in final decisions (31%), more than double the influence attributed to Al tools
(15%). Investors particularly value advisers for distinct human strengths, including emotional
reassurance (89%) and strategic expertise (78%).

When asked about their preferred future decision-making model, more than half (51%) cite a hybrid
approach where Al tools and human advisers work together. This includes respondents who use Al to
discover options, then seek a human adviser to validate findings before acting (33%); and those who
want their adviser to use Al tools to support them (18%).

Commenting on the research, Sandeep Batra, Head, International Wealth and Premier Banking,
HSBC India, said, “Indian investors are embracing Al faster than anywhere else in the world, using it to
explore options and sense-check decisions. What's striking is that despite high Al usage, Al's influence
in investment ideas and over decision-making trails behind professional advisers. The data shows Al
isn’t replacing professional advice - it's raising the quality of decision-making. The future of wealth
management is a partnership where Al can accelerate analysis, while advisers bring judgement,
personal context, and accountability at the moments that matter most.”

Al builds confidence — advisers provide conviction

Al is also influencing investors’ behavior and wellbeing. 53% say Al makes them feel more in control,
compared with 31% who say it makes them feel less in control. More than six in ten (64%) Indian
investors say Al makes them more willing to take calculated risks, making them the boldest investors
globally (global average 49%). Over the last 12 months, Indian investors attribute an average 40% share
of returns to Al's influence.



Beyond investing, in India, 77% report an improved quality of life as a result of using Al, with 40% using
the technology to explore new career paths or business ideas, positioning Al as a catalyst for
professional ambition as well as financial decision-making.

The findings point to an emerging model for wealth management where Al enhances speed of research
and analysis, while human advisers provide context, validation and accountability when it matters most.
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Methodology

HSBC's The Human-Al Advantage survey findings are based on insights from 9,993 affluent and high-
net-worth individual investors aged between 21 and 69 with minimum investable assets of USD100,000
and USD 2 million respectively. The research was conducted by Ipsos Asia Limited on behalf of HSBC
online from 6 January to 6 February 2026 in mainland China, Hong Kong, India, Malaysia, Mexico,
Singapore, Taiwan, the UAE, the UK and the US.

Disclaimer

This document provides a high-level overview of aggregate survey findings relating to investment
preferences and economic environment as stated in the methodology statement and has been prepared
for information purposes only. Some of the survey results or statements contained in this document
may be considered forward looking statements which provide current expectations or forecasts of
future events. Such forward looking statements are not guarantees of future performance or events and
involve risks and uncertainties. This document is not intended to provide and should not be relied on for
accounting, legal, tax or investment advice.

About HSBC India

HSBC India offers a full range of banking and financial services through 32 branches across 20 cities.
HSBC is one of India's leading financial services groups, with around 47,000 employees in its banking,
investment banking and capital markets, asset management, insurance, software development and
global resourcing operations in the country. It is a leading custodian in India. The Bank is at the forefront
in arranging deals for Indian companies investing overseas and foreign investments into the country.

About HSBC Holdings plc

HSBC Holdings plc, the parent company of HSBC, is headquartered in London. HSBC serves customers
worldwide from offices in 56 countries and territories. With assets of US$3,306bn at 31 March 2026,
HSBC is one of the world’s largest banking and financial services organisations.
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